The Four Ps of Marketing 
· Marketing & Advertising 
· There are four Ps associated with marketing:
· ___________________________
· __________________________
· __________________________
· __________________________
· 1. Product / Services 
· Product – ______________________________________________________
· Businesses develop products / services because (1) they can & (2) they see a need
· During this development they have to consider 
________________________
________________________
________________________
________________________
· 2. Price 
· Price: What a customer is charged for a good or a service
______________________________________________________________________________
Businesses must ____________________________________________________________________________________________________________________________________________________________
Consumers are very price conscious and look for competitive prices at other stores or on the Internet. 
· 3. Place 
Place: ____________________________________________________________________________________________________________________________________________________________
· Channels of Distribution
· Direct Channel
______________________________________________________________________ (bakery)
· Indirect Channel 
________________________________________________________________________(wholesaler, retailer, catalogue, e-commerce)
· Specialty Channel 
_______________________________________________________________________________________________________________________________________________No retail store is involved. 
· 4. Promotion 
·  Promotion: _____________________________________________________________________
·  Encourages consumers to buy products by using 
· Part A: Marketing & Advertising 
___________________________________________________________________________________________________________________________________________________________
·  12. The four standard rules for creating good advertising are summarized as follows:
1. Attract attention -____________________________________________________________________
2. Gain interest – ______________________________________________________________________
3. Build desire –  _______________________________________________________________________
4. Get action – ________________________________________________________________________

